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Vé viéc tham gia bio gia

Mua sach nim 2025 — D¢t 3 cia Truong Dai hoe Tai chinh — Marketing

Truong Dai hoc Tai chinh - Marketing tréin trong kinh mdi cac don vi ¢6 di nang
Juc tham gia bao gid goi thau “Mua sdch ndam 2025 — Dot 3 cua Truong Dai hoc Tai chinh
— Marketing”, nhu sau:

- Chu dau tu: Trudng Pai hoc Tai chinh - Marketing.
- Thoi han nhén bao gia: Dén ngay 23/6/2025.

- Pia diém gui bao gia: Phong Pau tu va Mua sam (Phong D215), s6 778 Nguyén
Kiém, Phuong 4, quan Phu Nhudn, Thanh ph6é H6 Chi Minh.

- Ngudi nhan béo gia: Ong. Pham Dirc Huan - DT: 093.991.5678
- Noi dung béo gia: Phu luc dinh kem.
Tran trong./,,&‘-j#b

Noi nhén: L TL. HIEU TRUONG

- Ping tai trén Website P.DT&MS; KT. TRUONG PHONG
- Ban Giam hiéu; DAU TU VA MUA SAM
- Luu: VT, DPTMS. ATED
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